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7 Effect of Weekly Subcutaneous Semaglutide vs Daily Liraglutide on Body Weight in Adults With Overweight or Obesity Without Diabetes: The STEP 8 Randomized Clinical Trial - PMC
8 Tirzepatide as Compared with Semaglutide for the Treatment of Obesity - PubMed

9 KFF Health Tracking Poll May 2024: The Public’'s Use and Views of GLP-1 Drugs | KFF

' Novo Nordisk braces for generic challenge to Ozempic, Wegovy in China | Reuters

! Obesity Drugs: The Next Wave of GLP-1 Competition New drugs from public and private companies will challenge Novo and Lilly's dominance | Morningstar, PitchBook
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https://pmc.ncbi.nlm.nih.gov/articles/PMC8753508/
https://pubmed.ncbi.nlm.nih.gov/40353578/
https://www.kff.org/health-costs/poll-finding/kff-health-tracking-poll-may-2024-the-publics-use-and-views-of-glp-1-drugs/
https://www.reuters.com/business/healthcare-pharmaceuticals/novo-nordisk-braces-generic-challenge-ozempic-wegovy-china-2024-06-05/#:%7E:text=The%20Danish%20company%27s%20semaglutide%20patent,has%20won%20in%20specific%20regions
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2 Getting to know GLP-1 users, a new kind of consumer | KPMG
'3 Use of GLP - 1 drugs by dieters may impact snack brands | EY - US
'* The No-Hunger Games: How GLP-1 Medication Adoption is Changing Consumer Food Demand by Sylvia Hristakeva, Jura Liaukonyte, Leo Feler :: SSRN
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https://assets.kpmg.com/content/dam/kpmg/co/sac/pdf/2024/12/glp-1-meds-impact-on-food-and-bev-ind.pdf
https://www.ey.com/en_us/insights/strategy/use-of-glp-1-drugs-by-dieters-may-impact-snack-brands?utm_source=chatgpt.com
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5073929
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'* Obesity and Severe Obesity Prevalence in Adults: United States, August 2021-August 2023 | National Center for Health Statistics
6 Nestlé Health Science | GLP-1
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'8 Brand KPIs for yogurt: Chobani in the United States Consumer Insights report | Statista

!9 Chobani LLC in Dairy Products and Alternatives (USA) | Local Company Profile | Euromonitor
2% Statista | Carbonated Soft Drinks - United States | Market Forecast

2! pepsi Buys Poppi: 6 Marketing Implications

22 8 Olipop Statistics (2025): Revenue, Sales, Valuation, Investors

23 7 Poppi Statistics (2025): Revenue, Sales, Market Share, Valuation

24 Simply Brings a Juicy Pop to Booming Prebiotic Soda Category
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https://www.statista.com/outlook/cmo/non-alcoholic-drinks/soft-drinks/carbonated-soft-drinks/united-states
https://www.portada-online.com/feature/pepsi-buys-poppi-6-marketing-implications/#:%7E:text=sodas%20lack%20this%20benefit%20and,by%202034
https://taptwicedigital.com/stats/olipop
https://taptwicedigital.com/stats/poppi
https://www.coca-colacompany.com/media-center/simply-brings-a-juicy-pop-to-booming-prebiotic-soda-category
https://www.pepsico.com/our-stories/press-release/pepsico-to-acquire-poppi03172025
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26 Medicaid Coverage of and Spending on GLP-1s | KFF

" Trump won't force Medicaid to cover GLP-1s for obesity. A few states are doing it anyway. - CBS News

28 How Would Authorizing Medicare to Cover Anti-Obesity Medications Affect the Federal Budget? | Congressional Budget Office
2 Weight regain and cardiometabolic effects after withdrawal of semaglutide: The STEP 1 trial extension - PubMed

* The influence of age and body mass index on relative accuracy of energy intake among Japanese adults - PubMed
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https://www.kff.org/medicaid/issue-brief/medicaid-coverage-of-and-spending-on-glp-1s/
https://www.cbsnews.com/news/trump-medicaid-glp-1-weight-loss-drugs-obesity-states/?utm_source=chatgpt.com
https://www.cbo.gov/publication/60816?utm_source=chatgpt.com
https://pubmed.ncbi.nlm.nih.gov/35441470/
https://pubmed.ncbi.nlm.nih.gov/16923297/
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https://patents.justia.com/patent/20230309847?utm_source=chatgpt.com

