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Dynamic Pricing

Uses big data and Al to automatically adjust prices and increase sales based on demand forecasts.
Established in June 2018 (with Pia Corporation, Avex Inc., and NEC participating as shareholders).

Roll out dynamic pricing via Al algorithms and revenue management services to the sports, concert, theme park, hotel, e-
commerce, retail, and other industries.
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Stimulates demand by setting prices . . . .
: p e Starting with the entertainment business such
according to demand

as J.League, Nippon Professional Baseball, and
B.League, expanding this service to
BTtICket sales various businesses
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